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Marketing
Apple Inc. is one of the biggest electronics companies in the world. The company was started by Steve Jobs in the year 1976. The key idea behind the establishment of the corporation was to transform the electronic sector significantly.  The corporation ventured into a competitive sector whereby it had to produce unique products for them to be in a position of competing effectively in the market. In that case, the management of the firm came up with some unique products that were of better quality compared to the products that were available in the market. As a result, it attracted a number of clients who wanted to try out the new products in the market and that is the company made a name for itself. Part of this success has been due to a well-created website that has made work easier for both the company and its customers. 
The company’s website is one of the simplest that can be found anywhere. Its design does not have some of the complex features that can make it difficult for the users to navigate through it easily. In terms of context, the website displays its products in clear and visible pictures that anyone that visits the website can view easily. The information in the website is just relevant to the company only and what it does or offers, and this makes it easy for any visitor to know what the company is all about. 
In terms of communication, the website has all the necessary features that enables effective and efficient communication of its intended message to the target audience. In addition, the website has a feature that visitors can use to communicate to the administrators of the company websites. By just clicking on it, one will find all the contact details of the company. This has further been made easier by classifying all the contacts details according to the different categories of services being provided and the regions. For instance, there are different contacts for the company’s authorized trainers and those for the resellers or even consultants. This is good for the customer experience because it reduces congestions or waiting times before being served by the agents deployed to respond to customer concerns. The response is also fast from the agents who respond to the concerns of their clients and this makes it livelier, unlike other websites that take several days or weeks before getting a response to one’s questions. 
In terms of commerce, the website also gives good experience because it has the products on display on the first page. Once a visitor opens the website, the products appear conspicuously and just by that is enough to influence or attract one to buy even without thinking. They have chosen some of the best products for display and this is appealing. Moreover, each products has been accompanied by its price so it makes it easier for a buyer to compare the prices before deciding the one to purchase. They also include the features of the different products on display, and this one again makes it easier for comparison. 
[bookmark: _GoBack]The website has also been customized in a way such that is can be very difficult to copy. Most websites usually have a feature in which a visitor has to register before using it. However, the Apple Inc. website is open for all; as long as one has an internet connection, they can visit it at any time to check on their products. Therefore, this is a website that can greatly enhance customer experience due to the ease of accessing and using it, and this is a competitive edge on the part of the company. 
